






A centaur piñata will be placed at the 
upcoming location of their soon-to-open 
restaurant in Brooklyn. Users can check-in 
on Foursquare at the restaurant before 
it even opens, thanks to the piñata.

Once there are 500 total check-ins, the 
centaur piñata will break, spewing out Korean 
and Mexican candy and some Kimchi Taco Truck 
and Restaurant vouchers.



Since Kimchi Taco is the best kind of fusion
since ever, they got two social media leaders 
to fuse, too.

Groupon and Twitter will team up to promote
Kimchi Tacos. Instead of having users buy the deal,
they just have to tweet to deal. Once it tips,
everyone who tweeted the designated phrase
 gets the Groupon for a free Kimchi Taco.



Wikipedia
Donating money to an organization can feel very 
mechanical and disconnected when you can’t see 
where your dollar is going. So, we’ll let people see 
exactly how their dollar impacts Wikipedia by 
inviting them to become sponsors of individual 
pages on the site.

By simply donating a minimum of $1, users can 
become “king” of any Wikipedia page of their choice. 
If the page already has a king, they must donate 
more money (in total) than the current king. 
Each page can only have one king at a time, which 
will force people to claw their way to the top 
similarly to the childhood game King of the Hill. 
Donators are therefore more likely to become repeat 
contributors, because they’ll want to remain king of 
the page featuring their favorite actor, dinosaur, or 
turtle species. They can also share the status with 
their friends to get them to join in on the fun.

King: Andrew O.
Reign: 20 days at $2,400



We will encourage those who are the subject of 
Wikipedia entries to offer prizes to the kings of 
their pages. It will serve as a way for celebrities, 
companies, and anyone else that graces the pages 
of Wikipedia to show their support for the site.



To show our appreciation to everyone who donates, 
we’ll feature every single person who donated to 
Wikipedia on a hall of fame site. Donators are 
given a piece of real estate proportional to the 
amount they donated. People can find themselves 
through a simple search bar.

In the end, Wikipedia will acquire more donations, 
donators will be rightfully acknowledged for the 
contributions, and everyone who visits Wikipedia 
will have a sense of how each dollar helps keep the 
site alive.



HOVA LAne
At some point in Jay Z’s career, he started calling 
himself “Hova” and adopted the diamond hand sign.
To show appreciation to Jay Z, “HOVA Lane” 
signs were placed on J/Z trains and platforms 
suggesting a public transit name change.
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At hovalane.com, users can download the sign 
for themselves by tweeting to Jay Z about the 
endeavour to get “HOVA Lane” into the slang.
They can also engage in a rap battle against 
the J/Z train since no one’s ready to rap battle 
against the real Jay Z.



Hova Lane teamed up with I Love Charts to 
promote their upcoming book, I Love Charts Book 
by hosting a rap battle between the two.
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Users get to see the rap battle in real time,
which consists of rhymes illustrated with charts,
unfold in a Google Presentation Doc.

If users want to see the rap battle presentation
with a musical accompaniment, a music video
is available afterwards.



Other posters to promote rap battles between
rappers who have dissed Jay Z in the past.

“YOU MUST BE MISTAKEN”
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Sartalics
We created sartalics—left-leaning italics—to help 
the internet convey their sarcasm online.
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LOGO IS LEAGUE GOTHIC AND IS SHEARED AT -20 DEGREES  \  HORIZONTAL LOGO IS KERNED TO -10  \  VERTICAL LOGO’S KERNING IS DEPENDANT ON HOW IT FITS IN THE PARALLELOGRAM
LEADING BETWEEN THE LINES IS THE HEIGHT OF THAT STRIPED LINE  \  THE STRIPED LINE’S HEIGHT WAS ARBITRARY. THERE IS NO REASON BEHIND THAT.

SARTALICS.com
TYPE IT LIKE YOU MEAN IT

We wanted people to go from typing like this:

To typing like this:

We put tone into text by sartalicizing tweets that 
conatained “#sarcasm” and tweeted it back them.
The images were also posted to our Tumblr page
which was also coupled with a spoken audio clip 
of the tweet.



Users can visit the site to learn more about 
the typestyle. If they’re bold enough they can
even grab the code and use it for their own site.

Users had the option to ‘like’ sartalics or 
‘sarcastically like’ sartalics. They’d end up 
Facebook-liking the same thing, but still. Options.



Video explaining sartalics.

http://youtu.be/PHrbKZqwKvE

The internet approved of sartalics so we asked 
them to tweet at the people behind internet’s 
biggest platforms to implement the new font style.

http://youtu.be/zw3af1fo6I4



Other things
The world’s first non-digital, interactive,
hand-colored, pop-up book featuring
all 230 flags of the world.

http://youtu.be/PydzNXFpm5U



Google Chrome Arcade: Pac-man

Users can turn any Google Map into
an old arcade game with a Chrome extension.



Google Chrome Arcade: Pole Positiont



Google Chrome Arcade: Defender



Thanks for taking a look at my work.
More things and other things can
be seen at nathanhoang.com.

N



Work Experience

Life Experience

nathaNoang
281 •684 •4818

nh@nathanhoang.com

Freelance Art Director
Leo Burnett New York
January to Present 2012

Worked on: 
Chobani

Intern Interactive Art Director
Crispin Porter + Bogusky
January to April 2011

Worked on:
Windows Phone, Old Navy,
American Express, Cannes,
MDC Partners, Domino’s Pizza,
Microsoft Bing and Burger King

Sold work for:
Lucky’s Market

Freelance Op/Ed Columnist
The Daily Cougar
2004-2005

Wrote columns on different 
topics for the school paper 
that students would use to cover 
themselves if they 
forgot their umbrella at home.

Hobbies
Photography
Cereal Connoisseur
Other things 

Education
University of Houston
2003-2007

B.A. Advertising

Awards
Student Silver Addy
Oink Ink Dead Radio Finalist
Young Glory Brief 4 Silver

Computer
Creative Suite
HTML
CSS

Intern Art Director
BBH New York
June to August 2011

Worked on: 
Google and Johnnie Walker

Created:
Sartalics




